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DIGITAL AND SOCIAL MEDIA MARKETING: A RESULTS-DRIVEN APPROACH (PAPERBACK)

Taylor Francis Ltd, United Kingdom, 2016. Paperback. Condition: New. Language: English . Brand New Book. Digital and Social Media Marketing: A
Results-Driven Approach is an exciting new industry-led, research-informed and results-driven guide to digital commerce. Its examples draw from
SMEs and from Europe to o?er a unique perspective for those learning about digital marketing and, having been developed in close collaboration
with the Search Engine Marketing Trade Association (SEMTA), it is a reliable source of prevailing industry standards for practitioners at the cutting
edge of their trade. Unlike other digital marketing texts, this accessible textbook gives special consideration to the ethical challenges raised by an
increasingly digital world. Equally unique is the book s Digital Business Maturity Model, which o?ers organisations a clear roadmap for
understanding their relative levels of technology adoption. Embracing the true spirit of Digital and Social Media Marketing, the book will be the first
of its kind in this field with digital learning materials, case studies and exercises available in a supporting Massive Open Online Course (MOOC). The
MOOC will enhance learners experience and create an interactive international learning community. This book will provide a hands on, accessible
and user friendly platform to turn skills and knowledge into strategic advantage. Ideal for postgraduate learners, instructors interested in providing
a unique and up-to-date learning experience and for SMEs and practitioners aiming to be at the cutting edge of Digital and Social Media Marketing.

Rea d Dig ita l a nd Socia l Media  Ma r keting : A Results-Dr iven Appr oa ch (Pa per ba ck) O nline                         
Downloa d PDF Dig ita l a nd Socia l Media  Ma r keting : A Results-Dr iven Appr oa ch (Pa per ba ck)                        

 

 

http://www.isamlibrary.me/digital-and-social-media-marketing-a-results-dri.html
http://www.isamlibrary.me/digital-and-social-media-marketing-a-results-dri.html
http://www.isamlibrary.me/digital-and-social-media-marketing-a-results-dri.html


3MTZXGB6745Z ~ PDF ̂  Digital and Social Media Marketing: A Results-Driven Approach (Paperback)

See Also

U n p lu g Y o u r Kid s:  A  P aren t's Gu id e to  R aisin g H ap p y ,  A ctiv e an d  Well- A d ju sted  C h ild ren  in  th e Digital  A ge                                      
Adams Media Corporation. Paperback. Book Condition: new. BRAND NEW, Unplug Your Kids: A Parent's Guide to Raising Happy,
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SAGE Publications Ltd. Paperback. Book Condition: new. BRAND NEW, Environments for Outdoor Play: A Practical Guide to Making
Space for Children (New edition), Theresa Casey, 'Theresa's book is full of lots of inspiring, practical, 'how...
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ZONDERVAN, United States, 2014. Paperback. Book Condition: New. 211 x 137 mm. Language: English . Brand New Book. Rachel Macy
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